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Globally, more than 145 countries are involved in oriculture trade 

which is presently estimated to be at USD 48 billion. While the 

Netherlands, Japan, and United States of America (USA) account for 

nearly half of the world ower trade, Indian oriculture market was 

worth Rs. 8,000 Cr in 2019. The market is further projected to reach Rs. 

15,000 Cr by 2024, growing at a CAGR of 20.1% during 2019 to 2024.A 

strong increase in the domestic demand for cut and loose owers has 

made oriculture as one of the promising commercial trades in Indian agriculture.

Mountain oriculture holds a niche advantage for production of off-season as well as 

high value exotic commercial varieties to fetch higher returns. Working in this direction, 

CSIR-Institute of Himalayan Bioresource Technology, Palampur has standardized 

technologies for plant multiplication and cultivation of oriculture crops in open eld 

conditions as well as under protected environment. The breeding programme 

undertaken at the institute has resulted in development of varieties of Gerbera, Calla 

lily, Rose and Gladiolus with unique color, shape and morphology.

Floriculture in India is mainly characterized by loose owers and cut owers growing 

under open eld and protected environment conditions. Other oricultural segments 

like ornamental bulbous plants, dry owers, llers, indoor plants, landscape plants, 

seed production, nursery production, turf grass and value-added products also 

contribute their share in the overall growth of the sector. The present compilation in the 

form of a book covers information on 57 species (12 cut owers, 1 loose ower, 14 

ornamental bulbous crops and 30 annuals) of oricultural crops at CSIR-IHBT, 

Palampur. It is hoped that this compilation will be useful for students, scientists, 

teachers, farmers, tourists, entrepreneurs and others, and would serve the cause to 

promote the oriculture industry at large. 
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प�रक�ना: जैवािथ�की के उ�यन हेतु �ौ�ोिगकीय उ�वता  एवं िवकास म� िहमालयी 

जैवसंपदा  के संपोषणीय उपयोग �ारा िव� �र पर अ�णी होना

VISION: To be a global leader on technologies for boos�ng bioeconomy 
through sustainable u�liza�on of Himalayan bioresources


